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 Left to right: 1. Eastbourne Museums, Eastbourne Ancestors, storage boxes in the gallery,  2. Natural History Museum, Darwin Centre, 3. Leeds Museums and 

Galleries, conservation volunteers cleaning WW1 medals, 4. Museum of Science and Industry, good signage to the Handling Area, 5. Great North Hancock, object 

handling session, the world cultures table ,  6. London Archaeological Archive and Research Centre, under 5s workshop, 7. Sussex Archaeological Society, Open Stores, 

giving visitors info about storing collections, 8. CSG CIC Glasgow Museums, handling boxes 
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Background 

 

The West Midlands Museum Development Officers (MDOs) have been supporting museums in the 

region to make more creative use of stored collections and improve public access to these 

collections through loans, digital media and national initiatives such as Heritage Open Days. 

In 2013/14 the West Midlands Museum Development Programme ran a project called ‘Making 

Space’ which looked at collections rationalisation and review with a small group of museums. The 

project aimed to develop wider access to collections, supporting improved collections care and 

greater levels of curatorial expertise. 

Following on from this work and with an aim of making museum stores more accessible, in 2014/15 

the Museum Development Programme has supported four museums in identifying imaginative and 

creative ways to engage visitors in their stored collections; the Behind Closed Doors project.  

Heritage Insider was commissioned to coordinate this project. 

The project builds on the work of West Midlands museums to make their stored collections and 

behind the scenes work more accessible. Stores such as Birmingham’s Museum Collections Centre 

are regularly opened to the public for events, tours and open days. A bank of West Midlands cases 

studies will also be compiled by the Museum Development Officers to highlight best practice in the 

region. 

This mini toolkit has been created by Heritage Insider as a lasting legacy of the Behind Closed Doors 

project to showcase some of the impressive work around the country to open museum stores up to 

the public. We have visited some of the most forward thinking centres to get some simple ideas that 

could transform your stores experience. 

Through our research we have discovered the diversity of stores experiences, engaging a variety of 

people through some exciting methodologies. In this mini toolkit we hope to begin to highlight how 

museums can transform their store visitor experience into something amazing, memorable and 

engaging. 
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So why is visiting the stores different? 

 

What percentage of your collections, are actually on display? 

 

Extending your visitor experience to include the stores can help to increase access to all those 

amazing collections that lie in what has traditionally only been the domain of the Curator. 

 

Unlike traditional gallery spaces, the stores visitor experience is not mediated by layers of 

exhibition interpretation.  It is a much rawer experience that strips away the layers of 

interpretation.   

 

The self-guided gallery experience is completely different from visiting a store where, in most cases, 

visitors are personally guided around the space.  This makes it a much more personal experience.  It 

can also be very constructivist; a joint exploration of objects between the guide and the visitors.  

This face-to-face interpretation means that content and visitor route can be more easily tailored to 

the audience needs, expectations and motivations, dependant on the make-up of the group. 

 

There is a ‘chocolate box’ selection of objects to explore that can intrigue and entice visitors to 

explore further.  Whether it’s the wow factor of rows upon rows of brown archival boxes or roller 

racking or objects on open storage or tantalisingly peeking out from beneath dust covers; the stores 

are full of visual stimulus. 

 

Finally the environment is quite alien to other museum spaces.  Unlike many other areas, it is not 

designed to primarily cater for visitors, or in fact even people.  There is also a big disparity in the 

volume of visitors that a gallery and store can cope with, which again contributes to the more 

personal feel of the experience.  

 

All these factors and more add up to making a visit to the stores a quite unique experience that 

museums can offer visitors. 
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What can opening up the stores do? 

 

For any museum wanting to improve access to their stored collections there are obvious physical, 

conservation, resource and security challenges to be overcome.  However the rewards can be great. 

 

So just what can opening up the stores do for your organisation? A few ideas:  

 

 It can be a key tool to engaging with visitors, offering  variety and encouraging repeat visits 

 It creates opportunities for personal, one-off experiences that build lasting memories 

 It can create a more dynamic museum experience  

 It can be a flexible interpretative tool that easily highlights particular topics with much less 

investment than a full gallery redisplay for example 

 It can contribute positively to the engagement and  enjoyment key performance indicators 

(KPIs) and help deliver excellent customer service  

 It can help to build audiences for the future and be offered to specific audiences you would 

like to build a relationship with as a special experience 

 It can contribute towards section 3 of Accreditation; Users and their experience 

 It can provide an opportunity to share knowledge and passion for your collections 

 It can be used as a tool to help your organisation and stakeholders ‘fall in love’ with 

collections again 

 It can be used to build new advocates for the museum  

 It can bring staff and volunteers into direct contact with visitors, helping  us to understand 

them 

 It can engage volunteers more deeply with the vision of your organisation or provide new, 

rewarding volunteering opportunities 

 It can be used as a staff or volunteer development opportunity 

 It can fulfil a mandate for your organisation to display or improve access to all the collections 

you hold 

 It can provide personal job satisfaction – it’s fun and rewarding! 

 

Having clear aims and objectives for your stores experience from the outset will help you keep on 

track, advocate for resources to be allocated to this activity and understand if it’s doing what you 

wanted.  This can also help to ensure you are working strategically by clearly helping to deliver the 

vision for your museum and audience development plan. 

Whilst some of the examples shown in this mini toolkit are purpose built new stores, almost any 

museum stores, new or old, large or small can be opened up to visitors in one way or another. We 

hope that this mini toolkit gives you a few ideas to whet your appetite.  

Many of the ideas do not require a huge financial outlay  which makes the stores experience a great 

place to innovate, take some risks in your engagement approach and try something new.  However, 

they still need careful planning and time to develop. 
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 Left to right; 1. Museum of Science and Industry, publically accessible files about the objects, 2.Natural History Museum, outside of the amazing Cocoon structure, 

3.Eastbourne Museums, Eastbourne Ancestors Exhibition, museum store boxes used as part of the exhibition to explain the behind the scenes work in archaeology 

stores in an immersive way, 4. Great North Hancock, object handling session, the world cultures table, 5. Great North Hancock, object handling session, the world 

cultures table, 6. Museum of Science and Industry, well thought through display area. 
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Top tips for tours 

 

Not rocket science but a neat reminder of what your organisation needs to think about. 

1. Running some tour guide training is a simple step that gives tour guides more confidence and 

will improve your visitor experience overnight. 

 

2. Having simple props and prompt cards positioned throughout the tour means the tour guide 

does not have to hold all the information in their head. 

 

3. Be honest about things that you do and don’t know. 

People appreciate honesty and it looks better than fumbling and 

making things up, it also makes the tour more personal and 

friendly. 

 

4. Keep your aisles tidy so it is easy for people to walk 

around. It obviously needs to be practical so you can store 

objects, but clear enough so people aren’t tripping.   

 

5. Think about recruiting volunteers to conduct tours as it can provide a new and fulfilling 

volunteer opportunity and free up staff time. 

 

6. Curators should share their knowledge with those doing the tours (and each other if Curators 

are leading tours) – perhaps a simple hand out with a few facts to equip tour guides with more 

detailed information. 

 

7. Think carefully about the security of your objects and the safety of 

visitors. It is always better to take precautions; such as, a fob 

system or covering sharp objects, than to risk objects being stolen 

or visitors injuring themselves.  Don’t forget to risk assess your 

tour. 

 

8. Give your visitors a real ‘special access feel’ by explaining the 

processes of caring for the collections: How do you acquire the 

objects? How do you keep a record of all the objects? It might 

sound dull if that is your job but for visitors this gives another 

aspect to the tour and insight into the human side of the stores. 

 

9. Give your tours different themes. This will keep it interesting for whoever is conducting the 

tours and encourages repeat visits as each one will be different. London Archaeological Archive 

and Research Centre do just that and it has been very successful. 

 

“Consider the strengths and 

weaknesses of your space, how 

many people can you realistically 

cater for?”  

Adam Corsini, London Archaeological 

Archive 

“Have different levels of information 

available about your objects; a 

simple sign through to files in the 

archives, so people can indulge their 

interest.” 

Alison Crook, Museum of Science and Industry 
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10. Have a few items on the tour that people can handle. Leeds Discovery Centre do this really well 

with lots of interesting objects to be touched, making the tour a more sensory experience. 

Handling Objects 

 

Sometimes the old ideas are the best; making objects available for handling is a wonderful way of 

getting visitors to interact with your collections and experience them in a different way. Obviously 

museums need to balance care of the objects with visitor access, but there will almost certainly be 

items in your collections that can be handled, it is just a matter of finding them. 

Handling kits: Glasgow Museums Recourse Centre has a 

large range of handling kits which are used by community 

and school groups.  Boxes are filled with a range of objects 

on a particular theme; the theme can be anything you 

think will interest people. Glasgow Museums Resource 

Centre advise that local social history is often very popular 

particularly with the older generations. Access each object 

so the ones you choose are not too valuable or fragile. 

Including a small amount of information is good but 

leaving lots of questions unanswered allows for 

conversation.  

Handling area: Manchester Museum of Science and Industry have an unstaffed handling area; a 

scary thought for many I am sure. They have put their trust in the people of Manchester and it has 

really paid off, the handling area is well used and encourages group learning particularly within 

families. Without a member of staff telling people about the object it allows people to discuss it 

amongst themselves. 

 

 

 

 

 

 

“When doing a handling session 

consider the strengths of your 

collections, you should only need 

about six good items for it be a 

success.” 

Adam Corsini, London Archaeological 

Archive 



 
 

 
 
 

Behind Closed Doors; unlocking an amazing stores experience  Page | 10 

Volunteers 

 

Volunteers are one of the most valuable assets a museum has and are a resource that can transform 

your public engagement. 

Volun-tours: This is a wonderful idea developed at London Archaeological Archive and Research 

Centre; which other centres around the country, like MSHed Bristol, are also doing. Tours can be one 

of the most time-consuming aspects of opening your stored collections to the public; so training up 

some budding volunteers to do them instead is a good solution. It can free up staff time and provide 

volunteers with training, confidence and opportunities for learning. 

Curators in the making: London Archaeological Archive and Research Centre and Leeds 

Discovery Centre are both doing some amazing work with volunteers in conservation and curating. 

They have teams of volunteers that come in to clean, pack and label items from the collections. It 

gives volunteers a real sense of ownership and pride in 

the collections. London Archaeological Archive has a ten 

week volunteering course where mixed groups of 

volunteers come in and curate a particular archaeological 

site. The time limit enables lots of people to get involved 

and creates a pool of keen volunteers. Also, the fact that 

new displays are being creating means it enriches the 

visitor experience and creates repeat visit interest. 

 

 

 

 

 

 

 

 

 

 

  

“Volunteer projects work best when 

they have a start and an end date. I find 

10 weeks, volunteering one day a week 

works well.” 

Adam Corsini, London Archaeological Archive 
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Community outreach 

 

You may need to think a little more creatively if your stores are inaccessible, not purpose built or you 

are working with very little resource.  Engaging visitors with stored collections outside of the stores 

might be the answer for your museum or gallery.  

This may sound scary if you haven’t done it before, but don’t worry, community outreach can be 

very simple and one of the most rewarding aspects of public 

engagement.  

Look local: There are bound to be community groups in your 

local area that would be interested in learning about your 

collections. Perhaps contact sheltered accommodation, local 

homeless charities, organisations that deal with addiction, job 

centres working with the long term unemployed, charities that 

help people with mental health problems, ethnic minorities or 

centres for those with learning difficulties. There is some 

excellent work being done with all of these groups. 

Invite them in: Leeds Discovery Centre regularly welcome local groups to the centre for 

workshops and specialised tours. The sessions are object based, often using handling objects as this 

sensory aspect can be beneficial. Craft sessions are also included as they are a useful therapy for 

many of these groups. Try to keep the sessions simple and based on your collections, you can even 

use ideas from your schools work and adapt them, otherwise you can find lots of useful advice 

online for working with different groups. 

Take it to them: Glasgow Museums Resource Centre and London Archaeological Archive and 

Research Centre both have wonderful community outreach programs where they take objects into 

the community in different ways. The Open Museum department at Glasgow take handling kits to 

different groups in their own settings; for example to a group of elderly people at a retirement 

home. They also have display cabinets in unusual places so people who would not normally access 

the collections are able to; for example a mosque in a low income area. London Archaeological 

Archive take objects out to shopping centres, local Tesco’s and sports centres; they allow people to 

handle the objects and explain more about their care and conservation. Over three days in a 

shopping centre they recorded well over 2,000 interactions with the public, showing how valuable 

this work is. 

 

 

  

Public engagement is not about getting 

people into the museums, but about 

them interacting and learning through 

the collections however they feel most 

comfortable. 

Crawford McGugan, Glasgow Museums Resource 

Centre 
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Left to right; 1.Museum of Science and Industry, cabinets can be opened for the public to handle the objects, 2. CSG CIC Glasgow Museums, showing objects to the public, 

3. Great North Hancock, object handling session, the world cultures table, 4. London Archaeological Archive and Research Centre, volunteers working on the collections, 5. 
Eastbourne Museums, Eastbourne Ancestors, storage boxes in the gallery, 6. CSG CIC Glasgow Museums, one of the handling kits, 7. Natural History Museum, display of 

object from the stores, 8. Natural History Museum, display of object from the stores, 9. CSG CIC Glasgow Museums, school children using the handling boxes.
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Out of the stores and into the gallery 

 

This section is all about the different ways of displaying objects in order to get more of your 

collection represented in your museum/s.   Again these are great ideas if your stores are 

inaccessible, not purpose built or you are working with very little resource. 

A very temporary display: Some sites have done some very interesting things with a single 

display cabinet which they regularly update. Royal Albert Memorial Museum, Exeter, invite a couple 

of members of the public to choose their favourite item following a stores tour. These are then 

placed into a display cabinet in the museum along with a short object label written by the visitor 

explaining what they found interesting about this particular object. At The Royal Engineers Museum 

it is members of staff who choose their favourite items from the stored collections to go into a 

display cabinet. At both sites a fuller range of the collections will be on display to the public and it is 

a display case that is not tied in with an exhibition so can be flexible and changed on a regular basis. 

Sharing staff knowledge: A couple of big London museums have embraced a very simple 

methodology of sharing items from their stored collections. The Wellcome Collection bring a single 

item from their stores into the gallery and a member of staff talks to people about it. The Natural 

History Museum bring a range of items on a theme, e.g. mammoths, and have a member of staff on 

hand to talk to people about them. This is a very low maintenance activity, only requiring a table, an 

object and a member of staff but can be really interesting and add a higher level of engagement for 

the visitor.  
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Letting people know you’re open 

 

When researching for this project we spent a lot of time trying to find open museum stores, often 

with little success. Many museums stores are open to the public but it is not easy for the public to 

find this out.  A strong online presence is a great foundation for successful public engagement. 

 Make sure the public can access information about the stores on your website, even if it is just 

one page on the website. You could test it by asking a few people to internet search for your 

museum and see how easy it is navigate to the stored collections page on your website. 

 

 Writing a blog can be a great way of getting the public interested in the objects in storage – 

perhaps having an object of the week – it only needs to be a few paragraphs long. This can 

engage an online audience with the collections. There are a few good museum blogs in the 

‘Recommended reading’ section.  

 

 Many museum stores are digitising their collections which is a wonderful way of making 

collections more accessible to the public. These digital images can be used as a way of 

promoting yourself perhaps by putting a few on a photo sharing social media site such as 

pinterest or flickr or even have an album on your museums facebook page.  

 

 Promotion on social media channels can be a very effective way of getting people interested in 

your stored collections – you have a really great experince on 

offer, why not show it off? The audience for social media will 

be very different to that of your website or any paper publicity 

so it is worth investing time in building a social media 

presence. 

 

 Giving background information about your collections on 

your website can be a really effective way of getting people 

interested, as people are more likely to visit a place if they feel 

familiar with it. Don’t overload people with information on the first page, but have it available if 

people are interested. The Museum of Science and Industry do this very successfully: 

http://www.mosi.org.uk/collections.aspx 

 

 If you’re planning any open days or other events make sure they are well publicisied. Use all the 

standard medias: website, social media, contact local papers, flyers, but also see if there is a 

‘What’s On’ website for your local area and use an online calendar. 

 

 Don’t be afraid to use more traditional methods of publicity like leaflets and posters. At MSHed 

they hand leaflets out in the museum to promote their stores tours, a great way of harnessing a 

captive audience. 

 

Make sure your resource is clearly 

communicated through signage, 

advertising and staff promotion. It is 

easier to work with visitors who have 

some background knowledge. 

Alison Crook, Museum of Science and Industry 

http://www.mosi.org.uk/collections.aspx
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Evaluating your stores experience 

 

Evaluation is often seen as time consuming, complicated or expensive, but we hope to show you 

that it doesn’t have to be. We have come up with some super simple evaluation strategies to help 

you measure the success of your stores experience.  

 Create a research group of people from inside and outside your organisation to bounce 

ideas off and help you collect data and opinion. There is some useful advice on focus groups 

in the ‘Taking interpretation evaluation out of the ‘too-hard’ basket’ in ‘Recommended 

reading’. 

 

 Create some clear objectives so it is clear for everyone what you want to find out. 

 

 Use technology to assist your data collection, such as survey monkey. These websites make 

it very simple for people to fill in your survey, therefore they are more likely to do it. Marge 

Ainsley has some great suggestions in her article in ‘Recommended reading’. 

 

 Counting numbers of visitors and seeing how this changes over time is simple yet effective, 

as it creates good clear statistics. 

 

 A comments book will give you some great anecdotal evidence and perhaps some 

constructive feedback. This tends to work best when offered to a group who are doing a set 

workshop. 

 

 A short questionnaire with a few questions to find out some key information. Keep it short 

and simple so people don’t get bored. 

 

 Keep a note of verbal comments made about the experience by visitors; perhaps make time 

for these conversations over tea and coffee after a session. 

 

 Observing visitors during their visit will give you a good idea of what they enjoyed most and 

what held their attention. You can time how long people stay looking at something to get 

some idea of how successful it is. 

 

The benefits of Evaluation are enormous but if you still aren’t sold on the idea check out some of the 

articles about it in ‘Recommended reading’. 
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 Left to right: 1. CSG CIC Glasgow Museums, staff sharing their knowledge about the collections, 2. CSG CIC Glasgow Museums, an interesting  range of objects, 3. Sussex 

Archaeological Society, Call the Curator, 4. Museum of Science and Industry, people looking into the open storage containers, 5. Sussex Archaeological Society, Open Stores, 

the green hand means you can open the drawers, 6. CSG CIC Glasgow Museums, handling larger objects using gloves, 7. Museum of Science and Industry, staff on hand to 

help, 8. Natural History Museum, view into the labs, 9. Leeds Museums and Galleries, work with a dementia group. 
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Ideas of stores to visit 

 

Scotland  

Glasgow Museums Resource Centre: 

http://www.glasgowlife.org.uk/museums/GMRC/Pages/default.aspx 

 

Edinburgh Museum Collection Centre: http://www.edinburghmuseums.org.uk/getdoc/450a77b2-

a3ec-46c0-915d-de0ccc941f51/Visitor-Information 

 

North East 

Great North Museum Stores (at Discovery Museum) http://www.twmuseums.org.uk/great-north-

museum/teaching-and-research.html 

 

Yorkshire and Humber 

Leeds Discovery Centre: 

http://www.leeds.gov.uk/museumsandgalleries/Pages/discoverycentre/Visitor-Information.aspx 

 

National Railway Museum York: their large stores are open to the public in the form of their Works 

and Warehouse areas.  

Works: http://www.nrm.org.uk/PlanaVisit/VisitYork/museumareas/theworks.aspx 

This centre has an incredible range of public engagements on offer; a varied schools program, the 

open museum department which focuses on community outreach and a well-oiled tour program. 

What is amazing is the attitude they have towards their collections, the staff regard the 

collections, as belonging to the people of Glasgow, and therefore the collections should be as 

available to them as possible.  

A wonderful set of stores with lots of very interesting objects. They are slowly building up their 

public engagements and their objects are increasingly being used for educational purposes. I 

would recommend going on one of tours they offer. 

A great site with regular tours, wonderful outreach to a variety of different community groups, 

impressive volunteering opportunities and good publicity. Last year they had 5,500 members of 

the public access their centre in some way. This site has excelled in every area of public 

engagement. 

http://www.glasgowlife.org.uk/museums/GMRC/Pages/default.aspx
http://www.edinburghmuseums.org.uk/getdoc/450a77b2-a3ec-46c0-915d-de0ccc941f51/Visitor-Information
http://www.edinburghmuseums.org.uk/getdoc/450a77b2-a3ec-46c0-915d-de0ccc941f51/Visitor-Information
http://www.twmuseums.org.uk/great-north-museum/teaching-and-research.html
http://www.twmuseums.org.uk/great-north-museum/teaching-and-research.html
http://www.leeds.gov.uk/museumsandgalleries/Pages/discoverycentre/Visitor-Information.aspx
http://www.nrm.org.uk/PlanaVisit/VisitYork/museumareas/theworks.aspx
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Warehouse: http://www.nrm.org.uk/PlanaVisit/VisitYork/museumareas/warehouse.aspx 

North West 

Museum of Science and Industry (Manchester): http://www.mosi.org.uk/collections.aspx 

 

East Midlands 

Newark Resource Centre: http://www.newark-sherwooddc.gov.uk/researchmuseums/ 

 

West Midlands 

Ludlow Resource Centre: https://www.shropshire.gov.uk/museums/ludlow-museum-resource-

centre/planning-a-visit/ 

Museum Collections Centre, Birmingham: http://www.bmag.org.uk/museum-collections-centre 

The following museums have been part of the Behind Closed Doors project.  Contact them for more 

information about their stores visitor experience and their experiences of the project. 

Borough Museum and Art Gallery, Newcastle under Lyme: http://www.newcastle-

staffs.gov.uk/leisure_index.asp?id=SXEDE3-A780BC50&cat=1243 

Museum and Resource Learning Centre (MRLC), Hereford: 

https://www.herefordshire.gov.uk/leisure-and-culture/museums-and-galleries/museums-and-

galleries-general-information#resource 

Walsall Museum Service: http://cms.walsall.gov.uk/walsall_museum 

Wolverhampton Art Gallery: http://www.wolverhamptonart.org.uk/collections/ 

 

South East 

Oxford Museums resource Centre: https://www.oxfordshire.gov.uk/cms/content/visiting-museums-

resource-centre 

 

A very interesting site that has taken a different approach to that of many others,  they have a 

gallery with storage cabinets and a handling area which is only staffed some of the time. They 

also have windows into some of the larger on-site storage and labs, giving visitors an insight into 

work in the stores. This means it is less time consuming for staff and the collections can be 

perused at leisure by the public. 

http://www.nrm.org.uk/PlanaVisit/VisitYork/museumareas/warehouse.aspx
http://www.mosi.org.uk/collections.aspx
http://www.newark-sherwooddc.gov.uk/researchmuseums/
https://www.shropshire.gov.uk/museums/ludlow-museum-resource-centre/planning-a-visit/
https://www.shropshire.gov.uk/museums/ludlow-museum-resource-centre/planning-a-visit/
http://www.bmag.org.uk/museum-collections-centre
http://www.newcastle-staffs.gov.uk/leisure_index.asp?id=SXEDE3-A780BC50&cat=1243
http://www.newcastle-staffs.gov.uk/leisure_index.asp?id=SXEDE3-A780BC50&cat=1243
https://www.herefordshire.gov.uk/leisure-and-culture/museums-and-galleries/museums-and-galleries-general-information#resource
https://www.herefordshire.gov.uk/leisure-and-culture/museums-and-galleries/museums-and-galleries-general-information#resource
http://cms.walsall.gov.uk/walsall_museum
http://www.wolverhamptonart.org.uk/collections/
https://www.oxfordshire.gov.uk/cms/content/visiting-museums-resource-centre
https://www.oxfordshire.gov.uk/cms/content/visiting-museums-resource-centre
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Amazing stores in the Cocoon structure; very high tech and informative with windows into the 

labs. It is a largely unstaffed space and much of the information that would be given by a tour 

guide is on interpretation boards. It feels less behind-the-scenes than other museums as much of 

the stores remain off-limits to the public, but it is very impressive and informative. 

Natural History Museum:  http://www.nhm.ac.uk/visit-us/galleries/orange-zone/darwin-centre/ 

 

London Archaeological Archive and Research Centre: 

http://www.museumoflondon.org.uk/collections-research/laarc/ 

 

South West 

Exeter Royal Albert Memorial Museum: http://www.rammuseum.org.uk/visiting-us/guided-

tours/behind-the-scenes-tours 

M Shed Bristol: http://www.bristolmuseums.org.uk/m-shed/whats-at/store/ 

 

 

 

 

 

 

 

 

A wonderful site which has taken its volunteer programme to a whole new level; volunteers work 

in every area of the organisation including helping to provide their public engagement 

programmes. They offer 10 week volunteering programs, workshops for young children, themed 

tours, community outreach programs and much more, all of which are very popular due to their 

excellent publicity. A wonderful site that is sure to inspire you. 

They do an excellent tour which is tailored to the interests of the individuals taking part, including 

school aged children. They really encourage discussion around the collections, giving good 

background information about the objects. Their publicity is very hands on as they hand leaflets 

out to people in the museum, a ready, interested audience. The tours are done by volunteers, a 

great way of engaging groups with the collections. 

http://www.nhm.ac.uk/visit-us/galleries/orange-zone/darwin-centre/
http://www.museumoflondon.org.uk/collections-research/laarc/
http://www.rammuseum.org.uk/visiting-us/guided-tours/behind-the-scenes-tours
http://www.rammuseum.org.uk/visiting-us/guided-tours/behind-the-scenes-tours
http://www.bristolmuseums.org.uk/m-shed/whats-at/store/
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Useful reading 

 

 Dr Suzanne Keene, Dr Alice Stevenson and Dr Francesca Monti  – Collections for people: the 

stored collections of the UK as a resource http://www.ucl.ac.uk/storedcollections 

 Searching in Museum Association for articles about stores – have some suggestions ready 

 Jane Morris – Efficient ways to open stores (Museums Association membership and login 

required) http://www.museumsassociation.org/museum-practice/13433 

 Javier Pes – The movement towards open stores 

http://www.museumsassociation.org/museum-practice/1347 

 Case study; opening stores to the public, David Wright, about National Railway Museum, 

York, http://www.museumsassociation.org/museum-practice/1348 

 Case Study: Bringing stores to life, Kilian Elsasser, 

http://www.museumsassociation.org/museum-practice/13432 

 Introduction: Stored Collections, Javier Pes http://www.museumsassociation.org/museum-

practice/13429 

 Case Study: Stored collection tours, Javier Pes, 

http://www.museumsassociation.org/museum-practice/13434 

 Handling stored collections, Jane Morris, http://www.museumsassociation.org/museum-

practice/13437 

Evaluation: 

 Marge Ainsley - DIY evaluation and research http://culturehive.co.uk/resources/diy-

evaluation-and-research  

 Taking interpretation evaluation out of ‘too-hard’ basket 

http://www.tourismtasmania.com.au/__data/assets/pdf_file/0020/16337/evaluation.pdf  

 First steps in monitoring and evaluating http://www.ces-vol.org.uk/Publications-

Research/publications-free-downloads/first-steps-monitoring-evaluation  

 Monitoring and evaluation on a shoestring  

http://www.ces-vol.org.uk/Publications-Research/publications-free-downloads/monitoring-

evaluation-shoestring-free  

Blogs: 

 Science Museum Blog: http://blog.sciencemuseum.org.uk/insight/ where they have an 

object of the week and it becomes a regular feature on their website and social media 

 Tyne and Wear Archives and Museums ‘History of the North East in 100 Objects’ 

http://www.100objectsne.co.uk/objects 

 Museum of London Blog: http://blog.museumoflondon.org.uk/ lots of different members of 

staff write blog posts to give fuller picture of the museum, this includes staff from the 

archives. 

 Victoria and Albert Museum: http://www.vam.ac.uk/blog/  

http://www.ucl.ac.uk/storedcollections
http://www.museumsassociation.org/museum-practice/13433
http://www.museumsassociation.org/museum-practice/1347
http://www.museumsassociation.org/museum-practice/1348
http://www.museumsassociation.org/museum-practice/13432
http://www.museumsassociation.org/museum-practice/13429
http://www.museumsassociation.org/museum-practice/13429
http://www.museumsassociation.org/museum-practice/13434
http://www.museumsassociation.org/museum-practice/13437
http://www.museumsassociation.org/museum-practice/13437
http://culturehive.co.uk/resources/diy-evaluation-and-research
http://culturehive.co.uk/resources/diy-evaluation-and-research
http://www.tourismtasmania.com.au/__data/assets/pdf_file/0020/16337/evaluation.pdf
http://www.ces-vol.org.uk/Publications-Research/publications-free-downloads/first-steps-monitoring-evaluation
http://www.ces-vol.org.uk/Publications-Research/publications-free-downloads/first-steps-monitoring-evaluation
http://www.ces-vol.org.uk/Publications-Research/publications-free-downloads/monitoring-evaluation-shoestring-free
http://www.ces-vol.org.uk/Publications-Research/publications-free-downloads/monitoring-evaluation-shoestring-free
http://blog.sciencemuseum.org.uk/insight/
http://www.100objectsne.co.uk/objects
http://blog.museumoflondon.org.uk/
http://www.vam.ac.uk/blog/
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Left to right: 1. CSG CIC Glasgow Museums, enjoying items from a handling kits, 2. Sussex Archaeological Society, Open Stores, self-guided tours of the stores, 3. CSG CIC 

Glasgow Museums, school workshop, 4. Sussex Archaeological Society, Open Stores, 5. Leeds Museums and Galleries, outreach stall at Bradford International Science 

Festival, 6. Museum of Science and Industry, one of the handling boxes, 7. Museum of Science and Industry, storage cabinets in the Hidden Treasures Gallery, 8. CSG CIC 

Glasgow Museums, community outreach display. 
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